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Aims and Objectives

e Discuss the differences between International GCSE and
Advanced level study, including level of difficulty, accessibility,
learning styles and methods of assessment.

e Introduction to a range of activities to both enthuse and enable
students who have just completed International GCSE
assessments to make and sustain the necessary step up to the
level of understanding and methods of working, including
independent learning, required to succeed at International A level.

e Discuss and look at ways to address some of the common pitfalls, .
experienced by students in taking this challenging step.
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Differences between
International GCSE and
IAL Business
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Bloom’s Taxonomy: International
GCSE and IAL

Creating
IAL has a higher Evaluating
percentage of marks
testing high-order
skills in Bloom’s Analysing _
Taxonomy International
GCSE tests
App|ying more lower
order skills

in Bloom’s
Understanding Taxonomy

Remembering
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Changes in Assessment Objective
weightings: International GCSE & IAL

AO1 AO2 AO3 AO4
Knowledge | Application Analysis Evaluation

Internationa

0 0 0 0
| GCSE 27.4% 38.8% 22.6% 11.2%
IAS 27.5% 25% 27.5% 20%

IAL* 23.8% 23.8% 28.8% 23.8%

*Percentages are rounded.
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Common command words in
International GCSE/IAL

Command AOs in AOs in IAL Marks | Marks | Type of Mark
Word IGCSE IGCSE IAL Scheme IAL

Define Points-based
Calculate AO2 R LR 2 4 Points-based
AO3
. AO1, AO2, )
Explain AO1 AO3 3 4 Points-based
Analyse AO2, AO3 A01, AOZ, 6 6 Points-based
AO3
AO1, AO2, AO1, AO2,
Evaluate AO3, AO4 AO3, AO4 12 20 Levels-based
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Weighting of Assessment Objectives
(IAL)

AO2 AO3 AO4
Knowledge Application Analysis Evaluation

Unit 1 13.75% 12.5% 13.75% 10%
(6.9%)* (6.3%)* (6.9%)* (5%)*
Unit 2 13.75% 12.5% 13.75% 10%
(6.9%)* (6.3%)* (6.9%)* (5%)*
Unit 3 5% 5.6% 7.5% 6.9%
Unit 4 5% 5.6% 7.5% 6.9%

* 06 weighting for IAL, §] Percentages are rounded.
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Which questions test which AOs?

AO1 AO2 AO3 AO4 Mark | Type of Mark
Knowledge | Application | Analysis | Evaluation | Tariff Scheme

Define* 2 Points-based
Calculate Calculate Calculate 4 Points-based
Construct Construct Construct 4 Points-based

Explain Explain Explain 4 Points-based
Analyse*  Analyse* Analyse* 6 Points-based

Discuss Discuss Discuss Discuss 8 Levels-based

Assess Assess Assess Assess 10/12 Levels-based

Evaluate Evaluate Evaluate Evaluate 20

*IAS only question style
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IAS command word taxonomy

Units 1 & 2 have an identical structure.
Section C

Evaluate

] Assess
Sections A and B
Discuss

Analyse

Calculate/Construct/Explain

Define
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IA2 command word taxonomy

Units 3 & 4 have an identical structure.
Sections B and C

Evaluate

. Assess X 2
Section A

Discuss

Calculate Construct/Explain

Calculate/Construct
/ Explain
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IAS/IAL specification content at a glance

Unit 1:Marketing and people
3.1. Meeting customer needs

3.2. The market

3.3. Marketing mix and strategy
3.4. Managing people

3.5. Entrepreneurs and leaders

Additional Units for Internat

Unit 2: Managing business
activities

3.1. Planning a business and raising
finance

3.2. Financial planning

3.3. Managing finance

3.4. Resource management

3.5. External influences

ional A level (IAL) in Business

Unit 3: Business decisions and

strategy

3.1. Business objectives and strategies
3.2. Business growth

3.3. Decision-making techniques

3.4. Influences on business decisions
3.5. Assessing competitiveness

3.6. Managing change

Pearson
Edexcel

Unit 4: Global business

3.1. Globalisation

3.2. Global markets and business
expansion

3.3. Global marketing

3.4. Global industries and companies
(multinational corporations) 3%




International AS level assessment

Units 1 and 2 are assessed through two externally examined papers:

Unit 1: Marketing and people | Unit 2: Managing business
activities

are assessed in:

Paper 1: Marketing and Paper 2: Managing business
people activities
2 hours 2 hours
Three sections Three sections

80 raw marks 80 raw marks

100 UMS 100 UMS
Worth 50% of AS Level Worth 50% of AS Level
Worth 25% of A Level Worth 25% of A Level
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Additional units required for full IAL

The additional units (3 and 4) required for the awarding of a full A level are
assessed through two externally examined papers:

Unit 3: Business decisions and Unit 4: Global Business
strategy

are assessed in:

Paper 3: Business decisions Paper 4: Global Business
and strategy 2 hours
2 hours Three sections
Three sections 80 raw marks
80 raw marks 100 UMS

100 UMS Worth 25% of A Level
Worth 25% of A Level

Pearson
Edexcel
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Differences in assessment
(Common command words)
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IAS ‘Define...” questions:

e AtIAS, always worth 2 marks.

e Designed to test Knowledge (AO1).

e No marks are given for examples.

e A ‘points-based’ mark scheme is used.

e ‘Define..." questions can appear in Papers 1
(IAS only).

and 2




IAS ‘Define...” questions: Mark scheme

Question | Question Marks
Number
2(a) Qnuwledg@

Up to 2 marks for defining the tef\m ‘online retailing’ e.g.
The sale of goods and service (1) Using the internet (1). (2)

Assessment objective tested. Notice, this
question tests ‘AO1’ or ‘Knowledge’.




IAS ‘Define..." questions: Exemplar 1

SECTION B
Read Extracts C and D in the Source Booklet before answering Question 2.
2 (a) Define the term ‘online retailing. (Extract C, line 1)

(2) vy

On'lfw-f‘?-*'ﬂl\'d ko bustness  where  cushmers  ordef aseds.
\
online. . vie  the.  inteme }H-AO1

This candidate has demonstrated both strands
of ‘Knowledge’ or ‘AO1’ required for a score of
2 marks.

Taken from WBS11_01 June 2019 Question 2(a)




IAS/IAL ‘Calculate...’ questions:

e Always worth 4 marks.

e Designed to test Knowledge, (AO1) Application (AO2) and
Analysis (AQO3).

e A ‘points-based’ mark scheme is used.

e ‘Calculate...’ questions can appear in Units 1, 2, 3 and 4. (inter-
changeable with ‘Construct...’ and ’Explain...’).

e No formulae are given at the start of the examination paper — so
a Knowledge (AO1) mark can be awarded for stating the formula
even if the answer is incorrect.

e No answer line is given, so candidates have to give their answer
in the correct units, with the correct sign and to the right number
of decimal places.

@ Pearson




IAS/IAL ‘Calculate...’ Answer template

(b) Calculate the price elasticity of demand (PED) for a Superdry t-shirt if the price
decreases by 10% and sales increase from 120,000 to 150,000. You are advised to
show your working.

There is no answer line so candidates are expected to

- provide units, the sign (+/-) and answer to the correct
~number-of decimal places (dependent on the question). -

Taken from WBS11_01 June 2019 Question 1(b)




IAS/IAL ‘Calculate...’ questions: Mark scheme

Question | Question Marks
Number
1(b) <_Knowledge 1, Application 2, Analysis1 __>

Quantitative skills assessed:
QS2: calculate, use and understand percent
changes

QS7: interpret values of price and income elasticity o

s and percentage

ssessment Objectives
tested. Note that these

1 mark for identifying the formula for PED: ssessmert Objectlves are
e % change in quantity demanded / % change in price (1). the same as the ones for an

‘Explain’ and ‘Construct’

Application uestion.
Up to 2 marks for selecting the correct data:

« 150,000-120,000/ 120,000 =25% (1) / -10% (1).

Knowledge

Note how a mark is lost if

Analysis the ‘-’ sign is not included in
1 mark for calculating the price elasticity of demand: the answer
« -25(1).

NB: Award 4 marks for correct answer -2.5 /
Award 3 marks for 2.5 (4)

Taken from WBS11_01 June 2019 Question 1(b)




IAS/IAL ‘Calculate...’ questions: Exemplar 1

(b) Calculate the price elasticity of demand (PED) for a Superdry t-shirt if the price
decreases by 10% and sales increase from 120,000 to 150,000. You are advised to

show your working.
(4)
o Pace e\esaly af | demend 2. Qevcologe  Chsnge v G usodv duaadel
CPcvo- Pcvuxﬂoqr. Clhvage s R0
L Vexaohetae Cnsang.... 0. Anecoriy.. Amindeet:. (59000 - 1280MD 5108
(2 OO
s -..The candidate gives. the
£ 2%

“.correct answer with the right
~sign-~ so-automatically
receives 4 marks. This
~“candidate has set their"
workings out and has given
~ the formula — so they are.in

wrong.
Taken from WBS11_01 June 2019 Question 1(b)




IAS/IAL ‘Explain...” questions

e Always worth 4 marks.

e Designed to test Knowledge (AO1), Application (AO2) and
Analysis (AO3).

e A ‘points-based’ mark scheme is used.

e ‘Explain...’ questions can appear in Units 1, 2, 3 and 4 (interchangeable
with ‘Calculate...” and ‘Construct...’).

e Candidates need to provide three linked strands following on
from the identification of one
impact/method/advantage/disadvantage/reason etc.

e Two of the linked strands must include Application (AO2).
This is normally taken from the accompanying extract or case
study.

@ Pearson




Differences between International GCSE and
IAS/IAL ‘Explain...” questions

(f) Explain one way a business could increase its gross profit margin.

\ At IGCSE, ‘Explain...’ questions are
generic so can be answered using just
‘Knowledge and ‘Understanding’ or ‘AO1’

(b) Explain one reason why product may be considered the most important element
of the marketing mix for Emirates.

/

At IAL, ‘Explain...” questions contain the name of a
specific business. This is italicised to help it stand out.
This highlights the needs for the candidate to
demonstrate ‘Application’ or ‘AO2’.

Taken from 4BS01 May 2019 Question 1 and WBS11_01 October 2019 Question

@ Pearson




IAS/IAL ‘Explain...” questions: Extract

Extract C
Airline Companies in the Middle East

Over the past 10 years airline companies based in the Middle East have significantly
increased the number of passengers they carry each year. Competitors, Emirates, Etihad
Airways and Qatar Airways have attracted travellers with competitive pricing, superior

service and luxurious premium cabins. Whilst passenger numbers are increasing, these
airlines are facing competition from low-cost airlines, such as Norwegian Air Shuttle and
Singapore-based Scoot. These airlines are attracting customers with low-priced fares on

some of the same routes. This extract should be used

to add ‘application’ or ‘AO2’
muEmirates ~ Etihad mwQatar Airways into an ‘Explain...” question

response.
60

50

40

Total passengers
carried (m)

L

0

20

10

2006 07 08 09 10 11 12 13 14 15 16
Years

Taken from WBS11_01 October 2019 Question 2
@ Pearson




IAS/IAL ‘Explain...” questions: Mark scheme

Question

Answer

Mark

2(b)

Knowledge 1, Application 2, Analysis 1

Quantitative skills assessed:
QS8 Use and interpret quantitative and non-quantitative information
in order to make decisions

Knowledge
Up to 1 mark for giving one reason why product is important e.g.
e The product/service needs to meet customer needs (1).

Application
Up to 2 marks for answer contextualised:
= Passengers are looking for luxurious cabins. (1).
= Customers expect quality inflight entertainment and food from
Emirates. (1).

Analysis
Up to 1 mark for reasons/causes/consequences for Emirates, e.g.
« |If the product features are inadequate then customers may
turn to competitors, resulting in lower sales and loss of market
share for Emirates.

Taken from WBS11_01 October 2019 Question 2(b) "




IAS/IAL ‘Explain...” questions: Exemplar 1

(b) Explain one reason why product may be considered the most important element
of the marketing mix for Emirates.
(4)

ey dvios s whe . e S Socer. o0 e pladdin.. Procer

o el
Mﬁ,wfawmww4mug,,mm%e
ety be Coyideed e mut inpecdart . el 1 bocagge  H
fpopels e b imow ot T cntmy 4 uhet. ings Pedl

Taken from WBS11_01 October 2019 Question 2(b) ;
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IAS/IAL ‘Explain...” questions: Exemplar 1
(Marking logic)

(b) Explain one reason why product may be considered the most important element
of the marketing mix for Emirates.
(4)

Progay  oesigh i Whe...the . Swines. focuer...on. . Pldubien.... Process .

oo o _
oy N fvallign,  Aeithedicy dngd b . A rewg, why.... P Hhe

teprojenty  Fhe  biand  image of o T  cmpey  dn)  whet  biings Pt

After starting to answer a different
question on the ‘design mix’, the

candidate finally starts to answer the
question. The candidate gives one reason
why the ‘product’ may be important.




IAS/IAL ‘Explain...” questions: Exemplar 2

(b) Explain one reason why product may be considered the most important element

of the marketing mix for Emirates. "
Toduck. 15..a. past.. ok toe. mq{&ehog Mok
1S abouy the... Qu ockion. of the. . f’rcdua
Foc. efY’s.(Q\'eb/ s rmgh\' et 0ST. 1m90ifan
ot oS m oxe. fnown €0( the. Suioeooc seqvice...
MluxuiY pn:muum (abis and  the( rpmmsmleﬂt ........
to.. q;mwy _This_is ow Emicates aflacnnetes unelfi
%DO’I us. er’n*vﬁ cnok Heex Sves them. a .. —
com Qe\fs‘rssfe advantaQe, Hes. Thvs W& treme

go‘rmhq\\Y sl in hokel . merket ,S*rmf
reveinstes ol {DW%W vvm:pm.s..

"C?

Taken from WBS11_01 October 2019 Question 2(b) s
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IAS/IAL ‘Explain...” questions: Exemplar 2
(Marking logic)

(b) Explain one reason why product may be considered the most important element
of the marketing mix for Emirates.
(4)

oouct. 5. QBIX. ok toe. mczfﬁehog M ank

1S _Qbouy the. ch;mn @l}\ the poduct.
Fos. eﬂ?\fﬁ’reb s mig”“' Pt..the. AMOSK . lm@imnr
otk os. WE\/ ose btnown for. Hnel S Supeooc_seculcg.....
aeel luxusy premisun  bios and thed commitaeal . .

to. q_a\x* __A_‘_u§ s _\ow. Emlfﬂﬁ_g_;%ﬂ'mheteu#mm
fom Afs compenttors @ ool dsexc Oves

compertwe. c:pl«qn#qq el "Has  [lnvs . Ll
mq\\v cesu 0 \mgm{ mar&‘fr Urmf Wome
CNEINILS amdl pm@w WREPIOS{AO3 | y

Taken from WBS11_01 October 2019 Question 2(b) : k

@ Pearson



IAS ‘Analyse...’ questions

® Always worth 6 marks.

® They test Knowledge (2 marks), Application (2 marks) and Analysis (2
marks).

® Can be ‘Analyse two ways/advantages/methods..." etc.

® A points-based mark scheme is used (in International GCSE a levels-
based mark scheme is used).

® They are marked as if they were 2 separate 3 mark questions.

® Will appear in Units 1 and 2 (IAS only).




IAS ‘Analyse...” question mark scheme

Question
Number

Answer

Mark

1(c)

Knowledge 2, Application 2, Analysis 2

Knowledge
Up to 2 marks for defining a competitive market e.g. A/
« Alarge number of producers compete with one another
(1) to meet the needs and wants of consumers (1)

OR

For giving 2 ways, e.g.
« Focus on a niche (ﬂh\
* Provide excellent customer service (1)

Application
Up to 2 marks for answers contextualised to small businesses in
India, e.g.
« Individually designed jewellery made by small jewellers in
India (1)
« Part of the customer service is meeting with clients when
designing unique jewellery (1)

Analysis
Up to 2 marks for a reason/cause/consequence for small Indian
businesses, e.g.

« (Consumers may be more attracted to jewellery they know
is not going to be sold in the mass market (1)

« Consumers are more likely to buy expensive products like
gems and diamonds if they are given a high level of
personal service because they know the piece will be
unique (1)

(6)

‘Knowledge’ can be shown by
— either defining the key term in
the question — in this case
‘competitive market’ or by
giving 2 ways.

Assuming a candidate can
— answer the question, it is more
efficient to give ‘2 ways’.

Taken from WBS12_01 October 2019 Question 1(c) :




IAS ‘Analyse...’ questions: Exemplar 1 (Part 1)

(c) Analyse two possible ways a small business in India could compete in a
competitive export market.

ekt (6)

B CIPLUGANYL. . CXPOCE mcrileb. S b heaerite S

........... Pca.a&— oove. Y s




IAS ‘Analyse...’ questions: Exemplar 1 (Part 1)
(Marking logic)

(c) Analyse two possible ways a small business in India could compete in a
competitive export market.

VAt éan
Ql.ﬂ kDG o Sipaaatd ADOSINRSS. . COUNA I = Sl 25 L <S> W

P CRPLEGANML . 8XPOCk  vmcal b S ey heasr S0 S

PRASOPUASSe N ek kEe s A PR




IAS ‘Analyse...’ questions: Exemplar 1 (Part 2)

(c) Analyse two possible ways a small business in India could compete in a
competitive export market.

Amhu .................. CAIAS e BRI LS inesg Ccodlh . Coma@ele an..
BUY- S o mpe,mm-g.mponr«wulﬁbywmrj
pTCe Sy COmperech. o Vaese in. W &&pqrwfé Coon ey
Ww;'ﬂ'\vhw W;fec.«sxtz.) LSeday o V&
pory  wmeclr b Hocuenat, o M ta e Shaftn e
o T INO  CAS e M B r:ﬂwfmww"% Lot s & CUHP&KH

WS Mt (20ek Gy, Vo M Sherge. tn pricRe ..
ek weont. . be... Sostisehite. BT e Smoda. baiegb, ...

.Q‘ ..‘

@P Taken from WBS12_01 October 2019 Question 1(c) =+
earson



IAS ‘Analyse...’ questions: Exemplar 1 (Part 2)
(Marking logic)

(c) Analyse two possible ways a small business in India could compete in a
competitive export market.

........ QC.OMQﬂWHFLMPQ(}P*Q‘[C*J’G PR 2%, « o'y

TSRSy CORse sk e Yhaese in. V. &&pwwrg Soon ey
et A0 [Tho | (il incce GRS %3“ .S

V

xpory ey "‘ -'h:? 28X Rl g LIRS it 0 N, ShOE " 1

... ..‘

Taken from WBS12_01 October 2019 Question 1(c) ===
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IAS/IAL ‘Evaluate...’ 20-mark questions

¢ Always worth 20 marks.

® Designed to test Knowledge (AO1), Application (AO2),
Analysis (AO3) and Evaluation (AO4).

® Alevels-based mark scheme is used (which is different from
the one used at International GCSE).

In Units 1 and 2 the ‘Evaluate...” question appears in Section C
only.

In Units 3 and 4 the ‘Evaluate...” question appears in both
Sections B and C.




IAS/IAL ‘Evaluate...’ question mark scheme

Level Mark | Descriptor e
0 No rewardable material. AV
After readlng the Level 1 1-4 Isolated elements of knowledge and understanding. AO2
Weak or no relevant application of business examples.
WhOIe response An argument may be attempted, but will be generic and fail to connect
you are |ooking causes and/or consequences. A03
. = Level 2 5-8 Elements of knowledge and understanding, which are applied to the
to Identlfy the business example.
most Arguments and chains of reasoning are presented but connections
. between causes and/or consequences are incomplete. Attempts to
appropriate level address the question.
A comparison or judgement may be attempted but it will not
- then 90 to the successfully show an awareness of the key features of business
. behaviour or business situation.
middle of that
Level 3 9-14 Accurate and thorough knowledge and understanding, supported
Ievel. Start from throughout by relevant and effective use of the business
behaviour/context.
Level 0 and Work Uses developed chains of reasoning, so that causes and/or
lete, showing an understanding of the question.
L Vv I 4. consequences are comp ,
up to eve Arguments are well developed.
Quantitative and/or qualitative information is introduced in an attempt
N h h to support judgements, a partial awareness of the validity and/or
Ote ow eacC significance of competing arguments and may lead to a conclusion.
level up places a Level 4 | 15-20 | Accurate and thorough knowledge and understanding, supported | AQ1
WM&:MMMWS
greater AO2
. Uses well- develoged and logical, coherent chains of reasoning, showing
emphaSIS on a range of cause and/or effect(s).
Analysis (AO3) Arguments are fully developed.
and Evaluation e e matas LA
| I ] r
(AO4). v T T T N e e
lari

@ Pearson
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Common pitfalls at IAL
Business
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Common pitfall 1: Lack of knowledge

2 (a) Define the term productivity. (Extract [, line 9)

| § . Febiness _wdthin g,j;rmﬁ‘” R

This candidate has defined
‘production’ not ‘productivity’.

Taken from WBS12_01 October 2019 Question 2(a)

Pearson
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Common pitfall 2: Lack of practice

The income elasticity of demand (YED) in a country for Coca-Cas'a

The average income in the country increases by 3%,

(b) Calculate the percentage change in quantity demanded of Cocaﬂtnla.
You are advised to show your working.

Quicin T 4y

copying error. This.should be.........L/:"%
‘0.5’ not ‘5’. /

Pearson
Edexcel




Common pitfall 3: Lack of focus on the question

(b Euplal@e on why there may have been a decline in India’s
Iabaur—lmensh;qeﬁusnies. This candidate
(4) should focus

on ‘one’

Loyt inknguve 15 when. Pivng o (00w On ard ut ok s plagie waken
0 Wppasd o EMW({ g nachisagty. ). T Coulel bt beoowust g . Why the word

et Qdnainaumcesod. i ﬁ&»m%gdﬂm‘ LI v offiaend fo  emboldened.
e vadchugey 0o Heert 15 0 Fackr qnd lasger lewed of. QUtpid Jlmohhﬂrah_

Wus coutd b Caued by the overall 4 £allin exports. within. tndias tmall \

[nbour it Indushits, Since demand i¢ ch'ma’mi mploveer W(ope  The candidate
has drifted

.[} (.14 and ore WFIE'PQTE’ mod ¢ Ffﬂﬂﬂﬂ[ﬁm, Kriris L*If"r.? r”f’ﬂ"fﬁf ' | into a second

1h ot labour jnignave indushies Iﬁfﬁﬁgh he

@ Egal‘s?n Taken from WBS12_01 October 2019 Question 1(b)
exce



Common pitfall 4: Lack of application

,-"' b yahy = Plpbiw miy

{c) Analyse twe benefits of strong branding for Coco-Cola.,
(8]

URe bentdr of Mrevy bramding fiv Coco-fala N that They gain many. loyal ootemen. fin

Corh-Coln_nas high 1Rvelr of braed loyalty, which s Derouse of fe (orye amount e The response
is generic. The

.mmj..mﬂf w_kranding futle produelr. Thlr would 1pad them fo }u'n Mare_loyal \ candidate has
not

urtemerd oty pllgwing fhim o chargt premiim pr‘mrrjjr and it b profdr, demonstrated
‘Application’

L B [ e or ‘AG2’ in

oty irust of m treny branding for. Loce” lola i fhat more. Lonsumen m/ their response

at all.

AN or e peeducts. Beoode .Rf...ﬂﬂﬁﬂmw..hfﬂnﬂhﬂg.l. loga- (ol fr A swell=Enowm
dnd mmﬂnmi brand j'ﬁbﬂll:’- Thir thui afiraels fwe afention of n'rﬂr:‘t;. ORI i
I avoupd e wirld- Mors proplt would therefee puromase fhed poduets , tus

i‘m:'im‘l"l'u thetr martet fhavt and rnid.

Pearson Taken from WBS11_01 October 2019 Question 1(c) '
Edexcel




Common pitfall 5: Unnecessary writing

() Analyse two benefits for a company, such as Emirates, of using social media.
(6) Not sure Why

Ustig coctal Medo to_buitd o brond is ofe of the socal this sentence
i T - R is here. It iS

ey that busveseg ose thece Sous ¥ T———— ot defining
anything — 18
words wasted.

.Em‘l‘:d\-% coutd bamaerit by the vve OF .:oc[a(. imediobecouse »

ywowdoue is Whee o high Pevemtuge oF the comsumers awe

gt nmd iX's whalbis moct um:j.f_} ,c.q.ﬂ_ggfed to athey Qf\ﬂec,'r_“t_'lunﬂf o1

sockhos TV Mmgazineg-oind vand io j thic com help Heh Emirates
T - S e S S U nnecessary

sentences

_compelivve od Uomtoges s as it Mocdone becoming the firer before the
p gy
arle with gues ome Milliom ot loderss om Ims'.ra.amm-. benefit’ is

socomdly 1 & belnerid for Bimvakes of ¢z the veor o~ further 24

MU S T i T W i it W e e o ‘i W e i il ‘v’ W e ' W i ‘o i i e

Soc (ol Medin could be thak advestising com be dome very [Ao

2osibyyropidly Ond euew by Tkself i€ cometlimg goes viralithis

e Could-sove yp Wnuge cost Por Bimitotes | leoding o Wigher proldubilety,

@ Egj‘)fgn Taken from WBS11_01 October 2019 Question 2(c)



Common pitfall 6: Lack of evaluation

1|::hziv;;ﬁdgﬁln;u;1 DI'I'IpEﬂ}_'. such as Coco-Cola, of using face-to-face ‘Assess, befo re
- the word
e fo face &nm{,f Lo

(ds o mefthed e puimcay mesket ‘ad ,
The command uStanchy edtdy 5 e P*f;d'hﬂ ;.-;K sl e e ph dm&y a Vantages
rd kst ol vt e Mo rew packegg aml flunn(  Candidate that they

means that -
. . as it Sy in acted ® 4 Thae  cce oy wf'wr&? will have to
AO4’ will be .
tested. SO a o W bl S0 foc. ey are.of M is. thd it consider the
;j g o ke oo Suific nfe ol i ki kg drawbacks of each
one-side ill not Gle Cosdener. Ui on 0 Fowoul. By using  fot .. advantage
answer willnot ., -Hany toe.... gyehing theniebier, fhed  ae ofter . bsiesC considered.
allow the bps  Juth_as ..frénq;ﬁr o i B, T dde foce

candidate to O dete is good _ac s welicde.  inkevedron o+ Mevam
reach the top t i vy lly. . apd  tie. @osminy.  ewnd it

of the mark leukel ke botfe, Ao 1ec __s.;;,ﬁ.n,fﬁy el Tasad,
scheme. ourclia, . whide i< et @stly. apd. el fac
@q‘ﬂ?lﬁg i This
L rlse e coc. rod cgbovibop( oq conclusion
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Marking activity:

Find the mark/level:

e In your delegate pack there are a further five exemplars covering the
range of questions with a common ‘command word’ to that of
International GCSE. These can be found on Pages 20-34 of the
Delegate Booklet.

e The samples are from a range of different Unit 1 and 2 Papers from
2019.

e Use the mark scheme to decide upon the overall mark/level for
each response.

e Use the polls to enter the mark/level after reading/marking each
response.

Pearson
Edexcel




Any gquestions?
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